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THE BICYCLING AUDIENCE

REAGHING DEDIGATED, /
PASSIONATE GYGLISTS |

F :i':- |

plan to buy a
33% new bike in the
next 2 years

describe themselves '|
as Competitive, Racer, average |£n| es
or Dedicated cyclist per wee

Source: Bicycling 2022 Reader Survey




THE BICYCLING AUDIENCE

MOVING GONSUMERS
10 AGTION

have taken action as a
result of engaging with the
Bicycling brand

have made a purchase or
considered trying a new
brand or product

Q gave someone advice or
S information about bikes and

cycling gear in the past 12 months

Source: Bicycling 2022 Reader Survey



